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The Big Read
Dear GCE member,
Please find attached the GCE Resource Pack for the upcoming 2009 Global Action Week. 

The Action Week in 2009 is set to build on from the gains we made during Action Week 2008. Thanks to you and your hard work, we had close to 9 million people turning up to be part of the World’s Biggest Lesson.  There were many gains and examples of policy change as demonstrated in the Big Book 2008.  However our work is not done yet and now more than ever before, our efforts need to be more vigilant because we are getting closer and closer to 2015, the year in which governments committed to provide quality education for all. 

In 2009, we’re focusing on Adult Literacy and we’re hoping to have as many people as possible to be part of the Big Read by reading a compilation of stories written by remarkable people around the world, including people from within your own countries. We are hoping that the story book will be owned by coalitions and they can use it as a tool to influence politicians and other policy makers to not only make education a priority, but quality education for youths and adults alike.

This is the second mailing about the 2009 Global Action Week. You should have already received the Planning Pack sent out in August - if not please download it from our website www.campaignforeducation.org or contact me (muleya@campaignforeducation.org, +27 11 447 4111).  The third and final pack: the Media Pack containing case studies, online resources, the template Big Read and further materials will be available in January 2009. 

This pack contains several different resources for you to use: 

· Members Mini-Brief – some background information on the overall policy demand for the Global Action Week 

· An information Sheet – a summary of the global action in 2009: the Big Read,.

· A School /Local Groups Pack – for you to amend and send to as many schools and local groups as possible. It includes all the information they need to take part in the Big Read event and how to register their participation. It contains a cover letter, a registration form, a Q&A sheet, the Validation Form and the Registration Form.
· Communication Resources Pack – this contains useful information for the person/people in charge of promoting the Global Action Week to the media. Dossier Guide – a plan for creating a dossier to present to the government during Global Action Week.

· Materials– a CD of materials for the 2009 Global Action Week for you to amend and print.  Please find the enclosed sample of the poster.  These materials are also available on our website www.campaignforeducation.org  
We also enclose important material relating to last year:

· The Big Book 2008 – a book recording the truly excellent efforts of campaigners around the world in 2008 Global Action Week last April.  There were some exceptional mobilizations and campaign events and some significant policy victories secured from various national governments. Please have a look through and share the spare copies with others in the coalition. We still need to pat ourselves on the backs as close to 9 million people were involved!
· The Big Film – a DVD showing footage from the 2008 Global Action Week and detailing the plans for Global Action Week 2009.

· 2009 Calendar – Capturing images from around the world, and circling Action Week 2009, the Calendar is a handy reminder to hang in your house, school or office. 
Please share these materials as widely as possible in your coalition as we only have the resources to write to one person per country. If you would like to change your contact details please let me know.

If you have questions at all please contact me in the GCE Johannesburg office. We hope that the preparations go well and we will be in touch in January 2009 with the final mailing. Together, next April, let us mobilize as many people as possible and remind politicians of their promises.
Best Wishes,

Muleya Mwananyanda

GCE’s Action Week Coordinator

MEMBERS’ MINI BRIEF
1.0 Introduction

Literacy is a basic human right and a crucial asset for overcoming poverty, improving health and reducing human rights abuses. An illiterate person may not be able to protect oneself from life-threatening illnesses or provide for one’s family effectively. Literacy is also a pre-requisite for full citizenship and participation in democracy and society. Adult and Youth literacy in all its forms, embracing life-long learning plays a fundamental role in liberating people and enables them to become agents of their own positive development through continued interaction between their thoughts and their actions. This creates a critical understanding of major contemporary problems and social changes and the ability to play an active part in the progress of their societies with a view to achieving social justice, equality and peace among others. Yet be this as it may there is still a staggering 774 million adults and 75 million children who cannot read and write.
 This means that at least one-fifth of the world’s adult population – one in four women – does not have this essential component of life. 

2.0 Definition of terms

Before looking at the effects of adult and youth illiteracy, it is important to look at working definitions of what (a) Literacy means or has come to mean and (b) youth. It should be borne in mind that the definition of literacy is rather fluid and the operational definitions and nuance often vary from context to context depending on the existing economic, social and political variables.

2.1 Definition of Literacy

Available resources do not point to a singular definition of what literacy is. Rather, different countries have defined it variously to suit their own national contexts. It is worth noting that the earliest attempt at the definition arose from a UNESCO recommendation of 1958.
  It defines a literate person as “one who can, with understanding, both read and write a simple statement on his or her every day life”.
 Over four decades later, the Education for All Assessment adopted another definition in the following terms: “Literacy is the ability to read and write with understanding a simple statement related to one’s daily life. It involves a continuum of reading and writing skills and often includes basic arithmetic skills.”
 In 2003, a proposed operational definition was formulated: “Literacy is the ability to identify, understand, interpret, create, communicate and compute using printed and written materials associated with varying context. Literacy involves a continuum of learning in enabling individuals to achieve their goals, to develop their knowledge and potential and to participate fully in their community and wider society.”
 It has also been observed that increasingly, communication in commerce or society in general requires the ability to use computers and other new information technologies so eventually the definition of literacy may expand to include this aspect.
  

The Global Campaign for Education describes literacy as being about “the acquisition and use of reading, writing and numeracy skills, and thereby the development of active citizenship, improved health and livelihoods, and gender equality”.

2.2 Youth 

For statistical purposes, the United Nations defines ‘youth’ as “those persons between the ages of 15 and 24 years, without prejudice to other definitions by member states.
  This means that depending on the legal set up in a given country, the age can range. The important thing is that youth policies and projects should be based on the principle that youth have specific rights. Such policies should not only focus on the tutelage of youth, but also on development, progress and rights of the youth. 

3.0 The Status of Adult Literacy
Literacy is “one of the most neglected of the six Education For All Goals”.
 Most education programmes have focused on primary education and adult literacy has in most cases been neglected despite the huge number of illiterate adults. The majority of illiterate adults are found in less developed countries and women tend to be represented highly in this group.
 As stated earlier, the number of illiterate adults is high and women make up about 64 percent of the total number of illiterate adults.
 By the UIS’ own admission this statistic may have limitations, mainly based on the fact that the country figures are self reported and not based on any independent empirical assessment.
  Traditional methods of assessing literacy levels among populations have not yielded reliable data and this is an aspect that needs to be looked at seriously. There are efforts to change this state of affairs and the Literacy Assessment and Monitoring Programme (LAMP) led by the UIS has been started to address the gap in the assessment of literacy levels.
 It is hoped this will provide a more complete and detailed analysis and therefore inform better targeted action to eliminate illiteracy.

The current figures are based on statistics provided by UIS and the figures are limited to comparing periods between 1985 – 1994 and 2000 – 2006. Numbers of illiterate adults fell from for 871 million in the period 1985-1994 to 774 million in the period 2000-2006. According to these statistics, therefore global literacy levels rose from 76 per cent to 83.6 per cent with the largest increase occurring in developing countries (i.e. from 68 per cent to 79 per cent).  It is significant that more that 75 per cent of the illiterate adults live in only 15 countries, mainly in high population developing countries.

Although these figures look hopeful, however, they do not show the glaring disparities in access to literacy opportunities that persist around the globe. For example, the data is not disaggregated to reveal disparities in access based on gender, age, ethnicity, geographical location or economic status.  Furthermore, in areas of high population growth, increased literacy rates do not necessarily indicate a decline in the absolute numbers of illiterate people.

The fight against illiteracy generally and adult illiteracy in particular is one that requires urgent attention as there is great likelihood that many of the countries assessed so far will not meet the goal of halving illiteracy by 2015 unless extraordinary efforts are made to address illiteracy.  It is estimated that three quarters of the 127 countries for which projections were calculated on the basis of current trends will miss the goals of halving illiteracy by 2015.
 Countries that will remain heavily affected are those in Sub Saharan Africa, South and West Asia and the Arab states. 

It is against the backdrop of this grave situation that the Sixth UNESCO International Conference on Adult Education (CONFINTEA VI) will be convened in Brazil in 2009.

4.0 The State of Illiteracy

Illiteracy is indicated as a major factor in human development.
 The greater the number of illiterate people in a country, the more that country is affected adversely in terms of economic development. This nexus can be seen by the indicators in the UN Human Development Report.
 On average, those countries that ranked least in human development also had the highest rate of illiteracy.
 This said, it is also noteworthy that there are still significant numbers of youth and adults in industrialised countries whose abilities fall far short of what they should in order for them to realise their full potential. For example, almost a quarter of all adults in Scotland have insufficient, reading, writing and numeracy skills according to a government report.

5.0 The Case for Youth and Adult Literacy and Life-Long Learning
Young women and men represent some of world’s greatest assets and are the foundation for future development.  And yet, hundreds of millions of young people are thwarted in their ability to develop their full potential – as they remain mired in poverty, denied a life of dignity and fundamental freedoms. The Word Youth Report 2005
 estimated that almost \ 515 million young people, or nearly 45 per cent of all young people, live on less than $2 a day. South Asia has the largest number of youth living below this poverty line, followed by sub-Saharan Africa.  Around 88.2 million young women and men are unemployed throughout the world, accounting for 47 per cent of all the 185.9 million unemployed persons globally.
  An estimated 400 million youth worldwide – or about one third of all youth aged 15 to 24 – suffer from a deficit of decent work opportunities. The vast majority of jobs available to youth are low paid, insecure, and with few benefits or prospects for advancement.  ILO estimates that 93 percent of the jobs currently available to young people in developing countries are in the informal economy: earnings are low, working conditions are unsafe and there is little or no access to social protection. Young women face additional difficulties as they are more likely to be confined to least protected and least paid jobs. Indigenous youth, lacking work opportunities in their long-held territories, also face specific vulnerabilities when seeking employment in other areas.
 

Education for All goal three calls for the promotion of learning and life skills for young people and adults, while goal four the increase in adult literacy by 50 per cent. Investing in young people through a wide range of interventions, programmes and actions, such as vocational and technical training, non-formal education and apprenticeship schemes - provides a powerful means to fight poverty, empower young people especially women and adolescent girls to take control of their own lives and make informed decisions.  

The right to an education, including the right to be literate for adults has been firmly established by as far back as 1948 in the Universal Declaration of Human Rights.
 Subsequent international instruments such as the International Covenant on Civil and Political Rights, the International Covenant n Economic and Social Rights, the Convention on Elimination of al forms of Discrimination Against Women, the Convention on the Right of the child at the Convention against Discrimination in Education have also affirmed this right. There are other declarations that affirm this right.

Article 1 of the Convention Against Discrimination in Education expressly prohibits deprivation of access to education of any type at any level.
 State parties are also enjoined to intensify efforts to provide education to persons who have not received primary education or who have not completed their entire primary education.
 This Convention has also the unique distinction of prohibiting any reservations to it. This means that states accept it in its entirety without the option of derogating from any of its provisions.
 

Yet, despite the Convention, national governments and the international community have tended to assume that the political and economic returns from investing in youth and adults are lower than those from investing in school-age children. The resulting neglect has been compounded by the inclusion of only two EFA goals among the Millennium Development Goals and by the decision to limit the EFA Fast Track Initiative, the only significant multilateral aid vehicle to universal primary completion.

It may be argued that the idea that primary education is more cost effective than youth and adult literacy programmes is unfounded. Governments need to be convinced about the economic benefits of adult and youth literacy and the converse cost of illiteracy. As budget, loan and grant allocations to primary education have in most cases, grown, adult programmes and their public funding have in most cases declined.
 In some countries, responsibility has been transferred from the Public Sector to non governmental organisations (NGOS). This has created a misguided notion that this responsibility belongs to NGOS rather than to governments.
 

Literacy for all must be seen crucially as an indicator of human capital.
 This statement is buttressed by the fact that in the ever evolving industrial world, literate people can be trained to grasp concepts less expensively than illiterate people and that literate people generally enjoy better health and employment prospects. The benefits of literacy are manifold. For example a literate mother is more likely to be more aware of family planning and health and hence the chances of longevity are increased. Literacy also gives people the confidence to face challenges requiring literacy skills and therefore increased self esteem. Increased self esteem has many benefits, including the confidence to participate fully and more effectively in the civic life of one’s community. Without a doubt, literacy increases the chances of economic empowerment.

As highlighted above, research shows that basic literacy makes a powerful difference to people’s chances of escaping from poverty and oppression.
 Fundamentally, though, literacy is both a right in itself and a crucial enabling right for the achievement of a host of benefits to society and individuals. 

6.0 What needs to be done

The approach to literacy has to change. The need to read and write must be obvious to ordinary citizens and campaigns should be geared towards showing governments that it is more expensive for them to have a high cohort of illiterate adults and youth, than it is to educate those adults and youths. Therefore methods that appeal to communities must be employed.  According to Adama Ouane of the UNESCO Institute of Learning experience shows that when reading and writing is linked to people’s everyday needs, success is guaranteed. Literacy has to do with local culture, local knowledge and local languages.”
 Therefore, literacy programmes must be geared towards ensuring that it provides the means through which people in a community can empower themselves.  One powerful strategy to motivate even very poor adults to invest time in learning is by combining the acquisition of literacy skills with the acquisition of skills that have a direct impact on their capability to generate income, to improve their families’ health, to stand up for their rights etc.

A lot needs to be done in order to address youth and adult illiteracy. All tools at our disposal must be used and this requires concerted advocacy actions, for example set performance benchmarks which must be progressively realised and monitored through the international policy architecture on education. Quality education must be seen as integral to all learning programmes, including adult and youth programmes as there are people who went through primary education but are now functionally illiterate because of poor quality education.

We need to pressurize governments to place literacy policies at the centre of education systems and development efforts.  These efforts must be integral in the wider national development frameworks, such as poverty reduction plans, gender as well as linguistic policies.

Several platforms such as the forthcoming International Conference on Adult Education (CONFINTEA VI) to be held in May 2009 in Brazil are key spaces for demands on adult and youth education. There are also various intergovernmental initiatives such as the Literacy Initiative for Empowerment (LIFE) that need not only to be popularised but to be implemented.26 LIFE, is a ten-year key operational mechanism initiated by UNESCO, within the United Nations Literacy Decade, to accelerate literacy efforts in countries where illiteracy poses a critical challenge. It promotes national processes and capacities that help to improve and increase literacy activities, involvement and rates in participating countries.  LIFE targets the 35 countries that have a literacy rate of less than 50 percent or a population of more than 10 million people who cannot read or write. 
Monitoring and evaluating the UN Literacy Decade (2003-2013), should also be high on the list of priorities.  The decade was established in recognition of the fact that:

(a) There are millions of illiterate people around the world

(b) Literacy efforts at both national and international levels were inadequate; and

(c) Literacy is a basic human right.

A six point international plan of action was put in place to realise the aims of the Decade. It is still unclear what progress has been made in this regard and perhaps, CONFINTEA VI will shed more light. 

7.0 confintea vi
CONFINTEA VI is set against the backdrop of previous similar conferences, the last one being CONFINTEA V which set the basis for a new vision on literacy. CONFINTEA V concluded with the observation that an “active and informed” Citizenship is vital to addressing global risks.
 When one looks at the available literature, it becomes apparent that there was no conscience effort at ensuring follow up action after CONFINTEA V. It is hoped that CONFINTEA VI will present a platform to advocate a more stringent follow up process in order to monitor any progress.

In today’s globalised world, it is increasingly vital to reduce the cohort of people that are still illiterate. The major aim of CONFINTEA VI is to promote the recognition of adult learning and education as an important and conducive factor enabling life long learning. It is hoped that international momentum on adult learning and education will be renewed.
  The conference provides a useful opportunity to get governments to make stronger commitments to goals three and four by:

· Agreeing to allocating at least 3 per cent of their education budgets to adult literacy

· Making Adult literacy and life skills form part of their educational sector plans

· Adopting the literacy benchmarks as a yardstick for quality adult literacy

· Ensuring that adult literacy is an integral part of the Fast Track Initiative

· Agreeing on a mechanism to track progress on all commitments made at CONFINTEA

· The Global Report on Adult Learning and Education (GRALE) must be an ongoing monitoring report for adult literacy and adult education.

There is a need for a holistic approach towards the scourge of illiteracy by going a step further in ensuring that there are enough resources allocated for youth and adult education programmes as well as the creation of literate environments. Literate environments can be created by putting in place policies that enable provision and easy access of books and other reading materials as well as the presence of facilitators who are prepared to stimulate and help readers to read more and better.

8.0 literacy benchmarks

The International Benchmarks on Adult Literacy elaborated by the GCE and ActionAid give the fundamental basis for advocacy on adult literacy.
  The Benchmarks are designed to facilitate a more rigorous policy debate about literacy, especially with governments, funding agencies and practitioners.
 They have been developed by experts in adult literacy from around the world and are based on responses to a global survey of effective adult literacy programmes
.  Below are the benchmarks:

1. Literacy is about the acquisition and use of reading, writing and numeracy skills, and thereby the development of active citizenship, improved health and livelihoods, and gender equality. The goals of literacy programmes should reflect this understanding.

2. Literacy should be seen as a continuous process that requires sustained learning and application. There are no magic lines to cross from illiteracy into literacy. All policies and programmes should be defined to encourage sustained participation and celebrate progressive achievement rather than focusing on one-off provision with a single end point.

3. Governments have the lead responsibility in meeting the right to adult literacy and in providing leadership, policy frameworks, an enabling environment and resources. They should:

· ensure cooperation across all relevant ministries and linkages to all relevant development programmes, 

· work in systematic collaboration with experienced civil society organisations,

· ensure linkages between all these agencies, especially at the local level, and 

· ensure relevance to the issues in learners’ lives by promoting the decentralisation of budgets and of decision-making over curriculum, methods and materials. 

4. It is important to invest in ongoing feedback and evaluation mechanisms, data systematization and strategic research. The focus of evaluations should be on the practical application of what has been learnt and the impact on active citizenship, improved health and livelihoods, and gender equality. 

5. To retain facilitators it is important that they should be paid at least the equivalent of the minimum wage of a primary school teacher for all hours worked (including time for training, preparation and follow-up). 

6. Facilitators should be local people who receive substantial initial training and regular refresher training, as well as having ongoing opportunities for exchanges with other facilitators. Governments should put in place a framework for the professional development of the adult literacy sector, including for trainers / supervisors - with full opportunities for facilitators across the country to access this (e.g. through distance education). 

7. There should be a ratio of at least one facilitator to 30 learners and at least one trainer/ supervisor to 15 learner groups (1 to 10 in remote areas), ensuring a minimum of one support visit per month. Programmes should have timetables that flexibly respond to the daily lives of learners but which provide for regular and sustained contact (eg twice a week for at least two years).

8. In multi-lingual contexts it is important at all stages that learners should be given an active choice about the language in which they learn. Active efforts should be made to encourage and sustain bilingual learning.

9. A wide range of participatory methods should be used in the learning process to ensure active engagement of learners and relevance to their lives. These same participatory methods and processes should be used at all levels of training of trainers and facilitators.

10. Governments should take responsibility to stimulate the market for production and distribution of a wide variety of materials suitable for new readers, for example working with publishers / newspaper producers. They should balance this with funding for local production of materials, especially by learners, facilitators and trainers.
11. A good quality literacy programme that respects all these benchmarks is likely to cost between US$50 and US$100 per learner per year for at least three years (two years initial learning + ensuring further learning opportunities are available for all)
12. Governments should dedicate at least 3% of their national education sector budgets to adult literacy programmes as conceived in these benchmarks. Where governments deliver on this international donors should fill any remaining resource gaps (e.g. through including adult literacy in the Fast Track Initiative) 
8.1 The Use of the Benchmarks
According to the report, the benchmarks have been designed to help governments who are committed to developing adult literacy programmes.
 They do not themselves aim to convert or convince sceptics; rather, they aim to provide a framework for policy debate. They touch concisely on critical issues that need to be considered in designing an adult literacy programme. The benchmarks might also be used as a checklist against which a government or donor might ask questions about an existing or new programme. 

They are not aimed as a set of conditions to be imposed on programmes. They should not be used to constrain or limit programmes. There may be contextual factors that justify deviation from these benchmarks. GCE’s intention would be to ensure that such contextual factors are manifested clearly in a dialogue that uses these benchmarks as the starting point. The benchmarks are not an end-point in themselves. This is particularly important in the context of a sector like adult literacy where flexibility is often key and standardisation can be a problem. It is this very fear that has perhaps prevented this sort of exercise from being conducted before. 

These benchmarks have emerged from a global dialogue between literacy practitioners and policy makers in over 50 countries.
 Our intention is that this dialogue should continue at a local or national level whenever these benchmarks are used. 

9.0 key messages/actions
In addition to other advocacy tools, there is a need for creating a “critical approach” to ensure that the EFA goals and goal number 4 in particular are achieved. There is a need to accelerate efforts on research. This would encompass areas such as monitoring and evaluating information/data on you and adult literacy, budget tracking, monitoring aid and donor policies among others. This would give a better footing in demanding specific interventions from governments and other multilateral/bilateral players.

Our messages should generally reflect the following ideals:

· Use Action Week as a space to reflect upon the key issues that Civil Society should advocate at CONFINTEA VI, for example stress on Financing: that there should be more investment in literacy environments as well as long term Adult Education Programmes. There should be an emphasis that education is a basic human right and as such literacy is indivisible from this right.

· Literacy programmes must have continuity and be articulated to broader and longer term adult education

· Equity policies within youth and adult literacy and education are crucial in order to address the asymmetries suffered by women, rural populations, and many other disadvantaged groups.

· The cultural legacy of youth and adults must be recognised and valued in the literacy process, tapping into their knowledge, representations, abilities, as well as their context and expectations.

· Governments and CSOs need to understand the scale of the literacy challenge and ensure programmes recognise and respond to demand. Present literacy statistics are unreliable and often significantly underestimate the scale of the problem. National adult literacy surveys are needed (along the lines of the recent survey in Kenya) to build comprehensive new evidence on the number and profile of people facing literacy challenges. Particular attention is needed to shift understandings from a dichotomous view of literacy that is based on people crossing some magic line from illiteracy to literacy (which does not exist). We must move to an understanding of literacy as a continuum.

· Governments should collate national dossiers on the benefits of literacy. There is considerable international evidence on political, social, economic, cultural and personal benefits that come from adult literacy. However, new research and new evaluations are urgently needed at a national level specifically on the multiple impacts of adult literacy, in order to convince Ministries of Finance and national policy makers. 

· There is a need to renew national dialogue on literacy policies and practices by using the International Benchmarks developed by the Global Campaign for Education and ActionAid International with support from UNESCO / the EFA Global Monitoring Report in 2006. They should be used to stimulate debate with all stakeholders but should be nationalised and contextualised in each country to reflect diverse contexts / realities.

· Governments and other stakeholders (IMF/WB) must have concrete plans as this is the only way that exact investments in adult literacy programmes will be defined.

· There must be a specific call for action on the existing financing gap particularly with regard to adult literacy. There must be a dedication of at least 3 per cent of the national education budget which should go to literacy programmes.

· There is a need to structurally expand the inflow and retention of young illiterates into quality education programmes to cover the gap in the resultant adult illiterate cohort

· FTI sectoral plans should include youth and adult education and there should be a call for bigger, better and transparent external assistance towards you and adult literacy programmes.

· Make a visible link between Literacy and livelihoods and the contribution that literacy makes to building sustainable livelihoods.

· Emphasise the need for quality youth and adult literacy programmes. This includes quality training of teachers to run adult literacy programmes.

· Legislative action establishing the rights of all youth and adults to education is required.  This calls for national coalitions to advocate inclusion of this right not only in passive terms in constitutions, but to provide enabling legislation that acts on the spirit of constitutional provisions. 

· Need to change conversation on youth and adult literacy and turn words into action by carrying these conversations into communities who have the power to demand change from their representatives.

· It must be stressed that we do not want any more promises but action.

9.1 Specific demads:

9.1.0 National governments in poorer countries should:

1. Make constitutional provisions that stipulate that adult literacy, adult and youth education are rights, in line with the international bill of rights and other international instruments that recognize the right to education
2. Increase budgetary allocations to ensure that at least 3% of education budgets are spent on adult literacy
3. Expand sectoral plans to address the twin challenges of youth and adult literacy and quality in basic education 
9.1.1 Richer countries and the international institutions should:

1. Expand the remit of the Education Fast-Track Initiative so that it encourages countries to address all six EFA goals including an emphasis on literacy 
2. Increase the knowledge basis on education by making a concerted drive to gather data on literacy levels, as well as developing analytical studies on the impact of literacy
3. Increase aid to youth and adult literacy as a matter of priority
4. Encourage the development of strategies that include adult and youth literacy programmes as a core part of education

5. Guarantee the predictability of long term education development aid which includes literacy as a core feature.

KEY ACTION SHEET

The Big Read 

In 2008, close to 9 million people took part in the World’s Biggest Lesson on the 23rd April.  The lesson was taught to hundreds of politicians and journalists across the globe.  We know we’re making an impact because since the Global Campaign for Education started in 1999, 40 million more children are now in school. After the World’s Biggest Lesson in June 2008 $1 billion to education was promised at the G8 in Japan, and a new commitment from donors of $2.35 billion over 3 years at the UN meeting in September – though in both cases the disbursement of funds will be critical.  
In 2009, we need to redouble our efforts. Our focus is on literacy and we really want you to play a central part in this 2009 campaign. We would like children, teachers, adult learners, parents and campaigners to take part in The Big Read.  This involves reading a special book comprised of short stories about education and written by remarkable people.   At the end of the book there will be a simple clear declaration to governments to provide finances and action on adult literacy.  Having read the book, individuals are requested to add their name to this declaration, and pass it onto a friend.

In classrooms, children and adults can use the book to write their own endings to the stories in the book, or add their own stories all together, which can be delivered to government officials.  The stories and names of people who are demanding action on literacy will be delivered to politicians and the government during the national highlight event expected to be on the 22nd April 2009.

So far, the following remarkable people have agreed to be part of this project by contributing to the Book:

· Nelson Mandela

· Chimamanda Adichie , Award winning Nigerian author

· Dakota Blue Richards, teenage actress of Academy Award nominated film, Golden Compass

· Alice Walker

The stages in making the Big Read a success at the national level are:

Oct – Dec: 
Invite your celebrities, advocates, recently literate individuals to be part of the book (see below)

Jan – Feb
Compile their stories with the international Big Read

Feb – March
Make a recording of the authors reading their stories


Print and Distribute the Big Read to as many people as possible
25th March
Make a launch event of the ‘Big Read’ to maximise the media and public attention to the Big Read 

22nd April
Organise a high-level event for the Big Read
We are asking your and national influential figures to contribute to The Big Read, and have outlined what this contribution would entail.  Whilst it’s only the first point that would be essential to your involvement in The Big Read we would be keen for your advocates to take part through the publicity and public reading of The Big Read in order for us to maximise the impact of the book.  The ask for people to be involved in the Big Read is as follows:
1. Contribute a short story to your national version of the book (this could be you writing from experience, about someone you know, or a fictional story loosely based on the theme of education and literacy.)
2. For those that can, we would also like to ask you to record you reading this story: on film and audio.  We will use these recordings as part of an audio version of the Big Read 2009.  This audio will be globally distributed to coalitions and radio stations.  Helping get the Big Read into national media and available to people who cannot read and write.  
3. We would also like you to read your story at The Big Read – international high profile event, slated for 22nd April alongside the other contributors to the book. This is a unique opportunity to attract international attention and momentum to adult literacy, and we would very much like you to play a lead part in this event.  

1. 
22nd April – The Big Read Highlight Event 
In addition to all other exciting activities that you will be carrying out, we would like you to have a national Big Read highlight event at which you will invite the highest ranking politician you can, if possible the Head of State to be part of the national event. We would like you to attempt to get politicians and community members including children to attend the Big Read 

The aim will be to get as many people as possible to attend this ceremony and it is advisable that a suitable public venue for this purpose be arranged to make the event more newsworthy. Preferable venues would be a main square, national libraries, bookshops, in front of a famous building, a national stadium or even inside your parliament/assembly/congress.

Next Steps for Highlight event

· Invite a Senior politician (e.g. the Head of State or Finance Minister) to read the Book with stories that you have complied from remarkable people in your country. The stories could be a narration as told to a writer by adults who cannot read or it can be from any other remarkable adult who has benefitted from literacy.
· Inform the politicians that they will be part of history in the making for this event and that their presence will show the world that they care about adult and youth literacy as part of lifelong learning. 
· Start the invitation process early. If the Head of State cannot attend, then aim for someone who is going to represent the Head of State.  Many of your invitations to people to be part of the Big Read could include invitations to be part of this Highlight event.
· Aim at a huge media event with maximum publicity.  Start priming your local news media on this event well in advance with increased momentum towards the date. If you can, please get free advertising space for the HIGHLIGHT Event.

· Identify people to read the stories to everyone at the public gathering.

· Invite as many local celebrities as possible and get them to endorse the Big Read book, well in advance of the National Big Read. (For example, for those musicians on tour, let them talk about the Big Read at each concert they perform)

· Send out word to local schools and members of the public about the HIGHLIGHT event.

· Present a Dossier of the campaign demands to the Head of State to ensure that they receive the message about their responsibilities in achieving Education for All. (See dossier guide for more detail)

· A concert to wrap up the day’s Big Read will be great, for those coalitions that are able to secure artists.

· Include any other ideas you can think of to increase visibility and numbers.

2. 
Organise a launch event of the Big Read on the 25nd March. 

A national launch event of the Big Read would help get the Big Read into the media, let them know it’s happening over the next month, and give schools and learning groups a set four weeks to get as many people reading the stories, adding their name and passing the book onto the next person.  The launch event could be a press conference at which the national authors inform the press that the book is launched, why they’re part of it and encourage as many people in schools and learning groups to take part.  It’s also a platform on which to start the media work getting the audio Big Read into the radio stations and into adult learning programmes, asking people to get involved before the 22nd April.

3.
CONTACT AS MANY ADULT LITERACY CENTERES, SCHOOLS AND LOCAL GROUPS AS POSSIBLE!

In 2009 our aim is to get record numbers of people to be part of the Global Action Week – to place maximum pressure on politicians.   The sheer power of numbers will help in securing a breakthrough on the Education for All agenda in your country. As we know, governments usually respond to large amounts of pressure and the more people we have, the more we force governments to act.  A national mailing to schools and local groups will help your national coalition expand its support in schools and communities especially in the more rural areas where in most countries coalitions have been less engaged.

Next Steps:

· Find out the best methods of contacting all schools in your country with a specific mailing

· Amend the school mailing pack – adding your contact details on the cover letter, Authentication Form and any other information you would like.
· Use the Mailings Grant to fund the distribution of the amended school pack to as many schools and local groups as possible in your country. For more information email yunus@campaignforeducation.org 

· Count the pre-registration forms and make a note of any schools that have received confirmation from politicians. Publicise some of the activities to the media so they know you have popular support for your work. 

· After the event, write to those in government who you are tying to influence with your campaign demands and a copy of your Dossier. Detail the number of people who took part supporting your demands. (If you have mobilised lots of people, it is really important for decision makers to know this as they will consider your proposal more seriously).

· Send GCE the Validation Forms so we can use them to lobby world leaders at international events later in 2009. You may send the forms by email, fax or you may validate through a special link that will be created on the GCE website

· Details on how you can register/validate for the Big Read will shortly be up on www.campaignforeducation.org 
CHECKLIST OF SOME OF THE THINGS TO CHANGE IN THE SCHOOL PACK BEFORE SENDING IT

· Cover Letter:

· Add your coalition contact details at the top

· If you have a more appropriate word for politician in your country please change it here and throughout the pack.  (Any influential person you want to target in your country is appropriate from Parliamentarians and Government Ministers to District Education Officials and local VIPs).

· Change the forwarding e-mail address  from the GCE Secretariat’s the to your national coalition’s

· Add the details/signatures/logos of your national coalition and members here. Having several signatures from CSO groups and Teaching Unions can show the broad coalition behind the campaign, which will make this mailing more credible and encourage more people to take part.

· Any other changes you want.

· Big Read Action Sheet

· Please include the Action Sheet with the Summary on the Big Read so that schools have a clear understanding of what the Big Read is about

· Registration Form

· Add your national contact details of where they should return the form to at top

· Add your coalitions name and any data protection statement you may use to the question on receiving further updates at the bottom

· Validation  Form

· Add your coalitions name and any data protection statement you may use to the question on receiving further updates in the middle

· Add your contact details to the notes at the bottom (and delete GCE ones)

We hope the school mailing pack is useful.  Once you have changed it to reflect your priorities please send it to as many schools and local groups as possible. Having a large number of people take part in your country will really help demonstrate to the Government your power to mobilize large numbers of public support which in turn will hopefully mean they implement more of your campaign demands.

TEMPLATE INVITE LETTER FOR CELEBRITIES AND ADOVOCATES TO BE PART OF THE BIG READ 
Insert logo
Insert Contact details
Insert date 2008

Dear insert name,

Contributing to The Big Read 

It is with great pleasure that I am writing to you with a unique opportunity to change the lives of the millions of people who are still without an education in the world today.

The Global Campaign for Education exists to ensure that every person has a good quality, free, public education, and every year we organise a Global Action Week in which thousands of educational groups, organisations, and unions do education campaigning events.  This year, close to 9 million people took part in the World’s Biggest Lesson on the 23rd April.  The lesson was taught to hundreds of politicians and journalists across the globe.  We know we’re making an impact, since the World’s Biggest Lesson the G8 summit in Japan announced a further $1 billion in aid to education.  Since the Global Campaign for Education started in 1999, 40 million more children are now in school.

Yet one in four women are still unable to read and write.  A child of an uneducated mother is 50% more likely to die before the age of five, an uneducated woman is 50% more likely to be infected with HIV/AIDS and will also earn much less than if she can read and write.  That is why we are focusing the 2009 Global Action Week on literacy and we really want you to play a central part in this 2009 campaign.

In 2009 children, teachers, adult learners, parents and campaigners will be taking part in The Big Read.  This involves reading a special book – compiled of short stories about education written by remarkable people.   At the end of the book there will be a simple clear declaration to governments to provide finances and action on adult literacy.  Having read the book, individuals will add their name to this statement, and pass it onto a friend, and in class children and adults can use the book to write their own endings to the stories in the book, which can be delivered to the government officials.  The stories and names of people who are demanding action on literacy will be delivered to politicians and the government during the Action Week – 20th – 26th April 2009 in The Big Read high profile events.

We are asking you and a few other global influential figures to contribute to The Big Read, and have outlined what this contribution would entail.  Whilst it’s only the first point that would be essential to your involvement in The Big Read  we would be keen for you to take part through the publicity and public reading of The Big Read  in order for us to maximise the impact of the book.  

4. We would like you to contribute a short story to the book (this could be you writing from experience, about someone you know, or a fictional story loosely based on the theme of education and literacy.  We can support you in writing this story (see background information below).  Writing or telling the story could take place at a time and place convenient to you, but we ask for the contribution to be given before the 19th January, 2009.

5. We would also like to ask to record you reading this story: on film and audio.  We will use these recordings to make a short campaign trailer film to inspire people to take part in The Big Read and to be globally distributed to TV and Radio broadcasters for airing the stories during Action Week.  This will also help in making the stories accessible to those who cannot read and write.  We would ask for this recording to be made before the 2nd February 2009 at a time and place convenient for you.

6. We would also like you to read this story at The Big Read – international high profile event alongside the other authors of the book during Action Week – on the 22nd April.  Although not essential, this is a unique opportunity to attract international attention and momentum to adult literacy, and we’d very much like you to play a lead part in this event.  

We are excited about next year, and creating a real international moment to focus on literacy, and really hope to share this moment to you.  We realise how busy you are and that your time is precious, and we would be able to set up your input into this book in a way that is convenient for you.  

Please let us know on your availability and involvement in this campaign at your earliest convenience, before the 15th December, so that we can put plans in place accordingly.  We hope you will be able to join us again in the global fight for everyone to have an education, and look forward to hearing from you soon.  

Yours sincerely,
Insert name
Insert contact details
Background to The Big Read
What is The Big Read?

The Big Read is a life-changing story book that is being created by the Global Campaign for Education.  Made up of short stories from some of the world’s most influential figures, the book tells remarkable stories about how education change the world as we know it. The book will end with a short statement that everyone should have the chance to be literate and change their lives followed by blank pages.  Having read a story from the book, individuals will write their name in the back of the book, and pass it on to their friends. The book will be distributed widely in 100 countries and we are expecting more than 10 million people to take part. Finally The Big Read will be delivered to world leaders, politicians and world leaders on the 22nd April – children and adult learners will read a story to their officials before handing them the list of names and ask them to provide everyone with an education, and make sure that this really is a life-changing book. 
How can you contribute to The Big Read?
This book will be made up of special stories about education and literacy – and your contribution can be fictional or based on your thoughts or experience.  As the audience for this book is international and from very diverse cultures and backgrounds, there are huge possibilities for what story you tell.  Ideas of what you might tell a story on include: 

· What life for you, your family, someone you know or work with would be like without an education

· The story of an illiterate or recently literate person that you know

· About the issues that have prevented so many people from getting an education

· A fictional or folk story about education, school or learning

We can provide you with support in writing the story, or someone to interview you and write your story on your behalf.  The story should be between 200 and 2,000 words.  It will be joined by stories from other influential figures, Nobel Prize winners, leaders, celebrities, activists and recently literate adults. We will work with and editorial team to ensure consistency of style and tone. 
Distribution of The Big Read
· This book will not be for sale, and no profit will be made from this book, we are seeking only action on the provision of literacy for everyone.  We want the book to be available to as many people as possible, so it will be free, accessible and widely distributed.

· GCE will distribute The Big Read internationally in English, French, Spanish and Arabic.
· The book may also be translated into local languages by national campaigns.

· This book will be available in many different formats:  

· PDF version that can be emailed, faxed and photocopied
· Online e-book

· Printed in an exercise book with empty pages
· DVD of the book being read by the authors – in both film and audio (designed for the use in high level events and the media during Action Week.
· Some countries will print the book professionally, or print the book in an exercise book that can be used by students.
·  The Audio/visual footage will be edited and distributed to news and radio channels across the regions, on and offline media and GCE partners and members in promotion of The Big Read.
· Most importantly there will be hundreds of thousands of The Big Read books in circulation that will be read, and at the back of which an estimated 10 million people will add their names to all the books collectively.
What is the Global Campaign for Education?

The Global Campaign for Education is an international network comprising of organisations and individuals who believe that every person should have a good quality, free, public education.  Every year GCE organises an Action Week in April, in which thousands of educational groups, organisations, and unions run campaigns in over 100 countries, to make sure that their governments are doing what should be done for education.  Close to nine million people took part in the World’s Biggest Lesson this year.  Next year the efforts will focus on The Big Read, and campaigning for everyone in the world to be educated and literate.  
DOSSIER GUIDE

There are a number of activities that have been lined up for 2009  but the main action is the BIG READ.  The theme centres around youth and adult literacy and lifelong learning. This is a cross cutting issue as it relates to both children and adults. It also looks at how learning is a continuum rather than a single event.

Like in the years past, campaigners and educators can select the most appropriate methods to build up a dossier. This will then be presented to leaders at the highlight event on 22nd April. You could present it after the Story Book has been read and signed. The Dossier will help coalitions get the messages across to politicians on the status of education in your country.  

What is a Dossier?

A dossier is simply a collection of data containing detailed information about a particular subject. In our case, the Dossier should contain detailed information on the status of education in your country, including the strengths and weaknesses and what has so far been achieved in the education sector. It should detail the shortcomings clearly so that it forms the basis of your year-around advocacy on Education for All.

What is its purpose?

The purpose of this dossier is to show politicians and other policy makers the gaps that exist in education and the urgent steps required in order to address that gap. In 2009, the dossier could focus on the fact we are now past the half way point towards the achievement of Education for All goals set for 2015 and yet we still have hundreds of millions of illiterate adults and 75 million children who cannot read and write. The dossier should indicate the urgency of the matter as we close in on the deadline

What to include:
It is important that this dossier addresses literacy in your country. Find out how many people, both you and adult are illiterate in your country. This will help you in your campaign effort. it is important to reflect on this problem and to insist that not only should education be accessible, but it should be quality and relevant to all, particularly for those persons that are illiterate.

There is no single ‘right’ way to create your dossier, however, it is highly recommended that an evaluation of your country’s performance on Education for All goals and the specific national actions you demand are reflected in your dossier. Campaigners and educators are free to choose the methodology which is most applicable in their countries in order to build up a strong case to present before the politicians/policy makers.

Examples of what to include in the dossier may be, but are not restricted to the following:

1. The Current national population 

2. How many people are in school and how many should be, but are out of school

3. The current budgetary allocation to education

4. A sample of interviews from people who did not have the opportunity to go to school and the impact this has had on their lives. This could be in the form of short stories or for those coalitions who can, it can be video recorded and shown as part of the Big Read activities.

5. A sample of interviews of people who are literate and what literacy has done for them. As in (4) above, these interviews can be video-recorded by coalitions with the means to do so and shown as part of the Big Read.

6. For rich countries: How much your government is giving towards Education for All in poorer countries.

7. Produce an illustrated mapping chart that shows the areas where people have been denied quality education and showing circumstances contributing to that state of affairs. For example people in rural/far flung areas who do not have access to  literacy classes

8. A similar mapping chart showing a well resourced school/adult learning centre providing people with life changing lessons.

Handing over the Dossier

The dossier should be handed over to the Government during your highlight event in Big Read (see Key Action sheet). A summary of what the dossier contains could also be sent later to all of the Politicians or Officials who went to the Big Read  during Global Action Week. These actions are aimed at receiving a pledge for more commitment towards literacy for all from the invited official or politician.
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Communications & Media Resources 

THE BIG READ
Media Planning

Some top tips to get you started on the media work: 

· Use the media strategy template below 

· Build relationships with your key journalists you want to cover your stories and maintain regular contact

· Don’t overload the journalists (don’t give them the same press release from all your organisations)

· Find a hook for your story (could be a case of how significant, impactful, timely or important your story is)

· Think about which target journalists to pitch your story to

· Make your pitch punchy, short, friendly and helpful

· Write clearly and concisely

· Don’t use jargon (spell out acronyms, and test that your communications make sense to people who are not working in your area),

· For press conferences or high-level events make sure you have the right products to provide the media.  A press pack could include:

· The Press release

· Biographies and quotes of lead speakers

· A briefing paper

· Frequently asked questions

· Details of how to get footage

· Follow up with journalists soon after the event.

	Media Strategy Template

	Title: The Big Read

Date: 22nd April

Country:



	OBJECTIVES 
(adapt)



	Led By 
(who is coordinating the media work?)


	Press Officers 
(& list others who will ensure this plan is executed & contact details)


	Aims 
(what you want to do, intend to do?)


	Key Messages



	Target Audience
(who are you trying to influence/reach? Identify your audience and talk to them appropriately – whether politicians, policy-makers or the mass population.

	What are your Key Media Targets? 
(and why?)


	How are you going to do it?  (What, Where, When & How)
Here are some example headings:

External (what resources are available and dates)

Media Alert for the lauch

Media Alert for the 22nd April Big Read

Press Release on the Big Read and Adult Illiteracy

The Big Read

The audio version of the Big Read 

Photos

Footage

Internal
Liase with communications people across the coalition
Pitching/selling-in the story 

Updating all details on website

Information needed:

· The Big Read

· The Audio Big Read

· Up to date journalist contact details

· Case studies of adult learners 

· The latest facts and statistics of adult literacy in the country



	Timeline:



	What will Success Look like? (ie what media coverage do you want to achieve)
Broadast on how many TV/radio stations?
Articles in how many papers and magazines

	What Risks do you need to be aware of?

Strengths 
Weaknesses

Opportunities 

· Look for a media hook – is there something happening in the news that you can hook your story to?
· Do you have any photo or film opportunities?
Threats


	Spokespeople: (list names, titles, and contact details)
Appoint a spokesperson who can respond on behalf of your coalition and make sure they are available and accessible for media interviews and that they are briefed on your top 3 key messages.  If possible the spokesperson should be someone well rehearsed in public speaking and well respected.


Frequently Asked Questions
What’s the problem?
Right now 774 million adults are illiterate, that’s means that 1 in 5 adults cannot read this.  As 64% of illiterate adults are women, it’s the equivalent of 1 in 4 women being unable to read this.  Without literacy everyone, and most of all women, have a greater risk of getting sick, being infected with HIV, earning less, their children dying at a young age, and continuing to live in poverty.

· A single year of schooling increases a woman's wages by 10-20%.

· Seven million cases of HIV/AIDS could be prevented in the next decade if every child received an education.

· A child born to a literate mother is 50% more likely to survive pass the age of 5 years

Meanwhile 75 million children, of primary school going age, have never been to school.  Instead they work in factories, on farms, care for their sick parents and work to survive by other means.  For those fortunate to make it to school, millions struggle to learn, as they share teachers with up to 100 other students, have few or no textbooks, and receive only a few hours teaching a day.  

What’s the Global Campaign for Education doing about it?

In 2009 the Global Campaign for Education is calling upon all governments to invest and commit in Literacy for All.  The world has the money and the know how to make sure everyone has the chance to learn.  All governments have a responsibility to make sure it happens.

The Big Read is the name of the campaign and special book that the Global Campaign for Education is producing in 2009.  The book consists of life-changing stories from celebrities, global advocates, and adult learners on the theme of education.  Millions of children, adults and campaigners will read the a story from this book, and add their name to a declaration on Literacy for All.  The Big Read will be launched and available on the 25th March, four weeks before the international high-level Big Read event on the 22nd April.
The Big Read event on the 22nd April will comprise of celebrities, children and campaigners reading a story to their politicians before handing over the books with all the names of people who’ve asked for Literacy for All to be available, and a demand to the politicians to find out what they’re going to do about it.

What’s the Global Campaign for Education?

The Global Campaign for Education, founded in 1999, brings together major nongovernmental organizations (NGOs) and teachers’ unions in more than 120 countries. GCE promotes access to education as a basic human right and raises public awareness to create the political will for governments and other leaders in the international community to fulfil their promises to provide at least a free, public basic education for all children.  Ever April GCE organises a week of campaigning on education called Global Action Week.  The focus of this year’s Action Week (20th – 26th April) is the Big Read 22nd April. www.campaignforeducation.org 

What is the international community doing about education?

Education has been enshrined in the UN Declaration of Human Rights since 1948. World Leaders have made many promises to make the right a reality. Most recently in 2000 when they signed up to the Education for All goals set for 2015, at the World Education Forum in Dakar.  Since this meeting in 2000 the Global Campaign for Education has been reminding world leaders of their promise. Every year we’ve not only targeted governments but also international milestones such as the G8.  Some governments are doing more than others. In fact due to commitment and resources from good performers - school fees have been dropped in many countries. Since GCE started campaigning, the number of children out of school has gone down from 100 million to 75 million, and the numbers of illiterate adults from 871 million to 774 million.
What are the Education for All (EFA) Goals?

The EFA goals were agreed by over 180 countries at the World Education Forums in 1990 in Jometian and 2000 in Dakar.  These goals are set for 2000:

1. Expand early childhood care and learning

2. Provide free and compulsory primary Education for All

3. Promote learning and life skills for young people and adults

4. Increase adult literacy by 50%

5. Achieve gender parity by 2005, and gender equality by 2015

6. Improve the quality of education

Which Millennium Development Goals (MDGs) focus on education?

As signed up to by 191 Heads of State at the UN Millennium Summit in 2000:

· Ensure that all boys and girls complete primary schooling by 2015

· Eliminate gender disparities in primary education by 2005 and at all levels by 2015.

Significant progress has been made since 2000, but much remains to be done:

· In 2005 as many as 94 countries missed one of the Millennium Development Goals – getting an equal number of boys and girls into primary and secondary school.

· 40 million children have entered the school gates since 2000, but in order to reach the goal of universal primary education by 2015, all 73 million children still out of school need to have started school by next year. 

· 18 million more teachers are needed if every child is to get a quality education. 

· To get every child into school will cost $9 billion a year. For children and adults to get the quality education that has been promised to them will cost $16 billion a year. 
· If all G7 countries (Canada, France, Germany, Italy, Japan, UK & US) actually gave the $5 billion aid they have promised, it would enable 60 million children to go to school. (That $5 billion is equivalent to European nations’ spending on farming subsidies or the cost of four US Stealth Bomber planes.) 
What’s GCE asking the governments in poorer countries?

· Make constitutional provisions that stipulate that adult literacy, adult and youth education are rights, in line with the international bill of rights and other international instruments that recognize the right to education

· Increase budgetary allocations to ensure that at least 3% of education budgets are spent on adult literacy

· Expand sectoral plans to address the twin challenges of youth and adult literacy and quality in basic education.
What is GCE asking the governments of richer governments and international institutions to do?

· Expand the remit of the Education Fast-Track Initiative so that it encourages countries to address all six EFA goals with special emphasis on literacy in the first instance

· Increase the knowledge basis on education by making a concerted drive to gather data on literacy levels, as well as developing analytical studies on the impact of literacy

· Increase aid to youth and adult literacy as a matter of priority

· Encourage the development of strategies that include adult and youth literacy programmes as a core part of education

· Guarantee the predictability of long term education development aid which includes literacy as a core feature.

How can people take part in the Big Read? 
Anyone can take part in the Big Read, whether at school, at work, in an adult learning group.  The book will be available through the campaign, as well as online:

1. Register to take part in the Big Read online www.campaignforeducation.org
2. Read a story from the book after it’s launched on the 25th March

3. They should add their name

4. And pass the Big Read on to their friends, families, colleagues to take part

What is Global Action Week

Every year GCE holds an Action Week in April, around the anniversary of the 2000 World Education Forum in Dakar to remind world leaders of the promises they met and the actions that are still needed to meet the Education for All goals.  GCE’s Action Weeks to date include: 

2003 2 million people took part in the Big Lesson on girls education

2004 2.5 million people took part in the World’s Biggest Lobby

2005 5 million people took part in ‘Send My Friend to School’

2006 5.5 million people took part in ‘Every Child Needs a Teacher’

2007 5.5 million people JOINED UP for education rights

2008 8.8 million people went back to school to break the record for the World’s Biggest Lesson!

2009 Campaigners will promote literacy for youth and adults by being part of the Big Read
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MEDIA ALERT TEMPLATE 

(Use to publicise an event or photo opportunity)

DATE:  xxxx
Contact: Name, Position, Organisation, Phone Number, Email address
Headline: make it compelling
WHERE: EXACT ADDRESS (and how to get directions & map)
WHEN: 22nd April 2008  TIME
EVENT DETAILS: What will happen and who will be there
INTERVIEW OPPORTUNITIES: name and title of spokespeople and who to contact
PHOTO OPPORTUNITIES: details of the main photo or film image 

ENDS

Notes to Editor

· For information about events in add country here contact:  add contact person, email and telephone
· For photos please contact add person and contact details here or visit www.campaignforeducation.org
In name of country the national education coalition is called xxx member organisations are add names of specific organisations 
What’s the Global Campaign for Education?

The Global Campaign for Education, founded in 1999, brings together major nongovernmental organizations (NGOs) and teachers’ unions in more than 120 countries. GCE promotes access to education as a basic human right and raises public awareness to create the political will for governments and other leaders in the international community to fulfil their promises to provide at least a free, public basic education for all children.  Ever April GCE organises a week of campaigning on education called Global Action Week.  The focus of this year’s Action Week (20th – 26th April) is the Big Read 22nd April. www.campaignforeducation.org 

Websites

The Global Campaign for Education has launched a new website available in English, French, Spanish and Arabic on www.campaignforeducation.org.  This website has links to the national coalition websites where they exist or has a page for every country where they don’t have an independent website.

In order for us to keep our news and website up to date be sure to regurly update your national website and send any relevant information through to Muleya@campaignforeducation.org.
Social Networking:


Blogs:

Photographs:
Please capture activities in your country so that we can get them covered by the international press and include them in our communications work, Big Book and film.  The easiest way to share these photos is on Flickr.  You will need to create a flickr account on www.flickr.com.  Once you have done this become a member of globalcampaignforeducation and we will be able to see your photos, share them and add them to your national webpage.  For more information on how to use flickr refer to david@campaignforeducation.org.

Alternatively you can email your photos to david@campaignforeducation.org.  Please make sure that the photos are taking at as high resolution as possible for them to be of use.  

Video footage
The quickest way to share video footage is on www.youtube.com.  You will need to set up an account and subscribe to campaignforeducation.  To be included in the annual Big Film we require good quality footage.  For this please courier the original footage to the 


Global Campaign for Education, 

PO Box 521733

Saxonwold 2132

Johannesburg

South Africa

Communications Contacts
Communications & Campaigns Coordinator – Alex Kent

alex@campaignforeducation.org 

Website Officer – David Philip

David@campaignforeducation.org
Action Week Coordinator – Muleya Mwananyanda

Muleya@campaignforeducation.org 

Global Campaign for Education,

PO Box 521733, Saxonwold 2132, Johannesburg, South Africa

Phone: +27 11 447 4111
Fax: +27 11 447 4138
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GCE Global Action Week

20 -26 April, 2009
Schools Pack

The Big Read.

Dear Colleague,
Re: Education and Literacy for All: taking part in the World’s Big Read 2009
On April 22nd this year, children and adults from all over the world will be participating in an exciting reading activity dubbed the Big Read. This event is taking part in over 100 countries and is part of the campaign to give every child and adult in the world to get an education by 2015.
The teachers and children in your school will have the chance to join with millions of others and read stories from some of the most famous people in the world. 
The event is being organised by the Global Campaign for Education (GCE), which is a coalition of charities, trade unions and citizens’ groups worldwide. The GCE is organising a Week of Action from 20-26th April to increase awareness of the plight of those who miss out on the chance that an education gives them in life. Unable to read, write or count, they cannot defend their rights and are often trapped in a lifetime of poverty. Around the world there are about 774 million illiterate adults -- the majority of these are women. We are inviting politicians all over the world to take part so they can be part of the formation of literate environments all over the world. 
It is incredibly easy to be part of the Big Read and you can learn more from this mailing.

This mailing contains the following sheets:

· A copy of the story book to read on the day (22nd April)
· A sample letter for those who would like to invite in a politician or the media to take part 

· Registration form so that you can let us know you plan to take part

· Validation form to be submitted after the Big Read
We hope you will consider taking part in this exciting activity in support of the campaign for Education for All. It is fun  and a chance to be part of a global effort. 
Yours Sincerely, 

[Insert the details/signatures/logos of your national coalition here. Having several signatures from CSO groups and teaching unions can show the broad coalition behind the campaign, which will make this mailing more credible and encourage more people to take part.]
SAMPLE INVITATION LETTER TO POLITICIANS

Dear 

,

[National coalition may want to add specific details of situation in your country before sending this to schools in the school pack. Also you might want to change the word politicians to a more relevant word in your country]

I am writing to invite you to visit our school on 22nd  April and take part in the Big Read. On that day in over 100 countries all over the world politicians, policy makers, campaigners and ordinary citizens will be going reading or listening to a story  from the Story Book containing inspirational stories on literacy and what literacy can do to change people’s lives. 
The Big Read event will happen at  *** GMT on 22nd  April.  It will look at why it is important that everyone is able to read and write.  On this day, notable people around the world [ name them here (names to be provided in due course] will be taking part.

[Insert information on your school here including contact details and address and any local links with the politician if relevant].

Yours sincerely, 

Headteacher

REGISTERING YOUR PARTICIPATION IN THE BIG READ
Individual learners names must be on an attendance sheet showing that the children have taken part in the Big Read. This form should then be forwarded to the GCE Secretariat. This can be done my Fax, email or post.
MESSAGE TO POLITICIANS 
The Teacher explains that today all around the world politicians are participating in the Big Read, in support of Literacy for all. 
The Teacher asks learners to state what message on Literacy for all they would like to tell decision makers and politicians.   

I - IF A POLITICIAN IS PRESENT THEY ARE THEN ASKED TO COME TO THE FRONT OF THE CLASS.

Teacher asks the visiting politician to comment on the Story Book and whether they will add their name and signature to the Book. 

Learners ask the politician questions about the different stories of people around the world who are not literate and what they are doing to help keep the promise of Education for All by 2015. 

If prepared beforehand, the learners in countries missing the Education for All goals can present the politicians with a map highlighting youth in the local community who are missing out on education and why. The learners can ask the politician to act to ensure every child goes and stays in school so that they do not grow up to be illiterate.

Teacher and learners thank the politician and ask to be kept updated on the progress towards Education for All.

II – IF A POLITICIAN IS NOT PRESENT THEN THE LEARNERS PREPARE MESSAGES TO SEND TO THE POLITICIANS.

These can be in any form and from individuals or from a whole class. 

Popular ideas include.

· Cut out shapes representing the youth and adults missing an education with messages asking the politician to help give everyone the chance to get an education.

· Posters supporting the right of everyone to go school and to be literate.

· (For schools in countries without Education for All) Do a survey of out of school youth and adults in the local community and create a map of those who are missing out and why they have not had an education. Present this evidence to the politician asking them to act to ensure every youth and illiterate adult goes to school.

QUESTIONS AND ANSWERS ON THE BIG READ
1. How do we verify our successful participation?
· Sign your name at the end of the Big Read to indicate you read the book and you support the campaign for literacy for all.
· Ask them to write their name, country, language, age and if possible their email address.
· Take a copy of this sheet at the back of the book, fax, email or post this to the national coalition or 

a. Log it online www.campaignforeducation.org
b. Email to bigread@campaignforeducation.org  
c. Fax +27 11 447 4111

d. Post to 

Global Campaign for Education, 

PO Box 521733, 

Saxonwold, 2132, 

South Africa
2. How many people will take part?
We expect millions of children and adults from all over the world will take part in over 100 countries. 

3. Do I have to let you know I am taking part before the event takes place?

No you don’t, though we would prefer it if you could, as it helps us with knowing what to tell the media. We would like you to tell either your local education group who sent you this mailing, or by registering on the website www.campaignforeducation.org 
4. Who is the GCE?

The Global Campaign for Education is a not-for-profit association made up of lots of separate civil society organisations including campaign groups, charities, trade unions and child rights advocates. It has members all across the world and its aim is to ensure that everyone in the world has the chance of a quality basic education. 

BIG READ – REGISTRATION FORM

This form tells us you are planning to take part. It is not compulsory but it is helpful for us if we know who is taking part beforehand. You can e-mail or post it to [NATIONAL COALITONS INSERT CONTACT DETAILS HERE]   Alternatively you can register online on www.campaignforeducation.org 
Fax:  

Website: 



E-mail:  

Post: 

School/Organisation: ________________________________________

Name and job title of contact person: ___________________________

E-mail: 

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	


Address: ___________________________________________________ ___________________________________________________________
Estimated number of participants:  ______

The Big Read will start at :   XXX GMT  

We are planning to invite a politican to attend: 

□Yes    □ No   
(If Yes who is it and are they confirmed?______________________________________)

We are planning to invite the local press to attend: 
 □Yes    □ No

We would like to receive further updates about the activities around the world:


□Yes    □ No

(If ‘yes’, please supply an e-mail address if you can. Communicating by e-mail helps us to save money.)

VALIDATION FORM: THE BIG READ
Date of presenting the Big Read:

____________________________________

Place of presenging the Big Read:

____________________________________

Country of the Big Read: 


____________________________________

Who the Big Read is delivered to:

____________________________________

Person responsible for delivering the Big Read:


Name:


Contact email:


Contact phone
	Name
	Email
	Age 
	School or Profession
	Town
	Date

	
	
	
	
	
	


This form must be copied and returned to the Global Campaign for Education:

The details can be logged online: www.campaignforeducation.org
Scanned and emailed to: bigread@campaignforeducation.org
Faxed to +27 11 447 4111

Or Posted to: 

The Global Campaign for Education, 
PO Box 521733, Saxonwold, 2132, South Africa
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